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AMERICAN EXPRESS AND BFI ANNOUNCE MULTI-YEAR PARTNERSHIP  

 
American Express and the British Film Institute (BFI) today announce a 

landmark, multi-year partnership.  

 

This exciting new partnership supports the BFI’s year-round cultural 

programme and includes headline sponsorship of the internationally 

renowned BFI London Film Festival, which takes place in October every year. 

The partnership will also support quarterly screenings at the BFI IMAX and 

the acclaimed ‘Screen Epiphanies’ series at BFI Southbank where 

personalities from the world of stage and screen introduce and discuss films 

that inspired them personally or professionally. Previous Epiphanies have 

been presented by such prominent filmmakers as John Hurt, Sam Taylor-

Wood, Frank Skinner and Juliet Stephenson. 

 

This new partnership builds on American Express’ history of supporting the 

best in film from around the world and will be an important cornerstone of 

the company’s strategy of providing American Express Cardmembers with 

special access to memorable experiences across a broad range of 

entertainment categories. This chimes with the BFI’s own objective which is 

to make available a wide choice of British and world cinema that otherwise - 

without the BFI’s intervention - would not be seen by audiences in the UK. 

  

 In particular, the year-round relationship with the BFI will be a major 

addition to American Express’ award winning ‘Preferred Seating’ 

programme which was rolled out in the UK last year. This programme offers 

Cardmembers priority tickets, best seats in the house and ‘meet and greet’ 



opportunities at many of the country’s most sought after music concerts 

and other entertainment events.  

 

Amanda Nevill, Director of the BFI, said: “Over 58% of the BFI’s total funding 

is self-generated and in the current economic climate private sponsors and 

donors have never been so important. We are proud of the strong cultural 

mix of contemporary and historical film programmes that we deliver to new 

and existing audiences in Britain. It feels like a festival for 52 weeks of the 

year and we are looking forward to working with American Express to 

entertain, challenge and inspire those audiences in equal measure.” 

 

Raymond Joabar, UK Managing Director, American Express, comments:  

“We are delighted to be working with such an iconic and internationally 

respected organisation as the BFI to give our Cardmembers access to some 

of the best in film from around the world.  This new partnership further 

strengthens our ties within the industry and builds on our heritage in film 

as founding sponsor of the Tribeca Film Festival and a regular supporter of 

the Sundance Film Festival. 

 

We look forward to working with the BFI on developing and promoting a 

programme of events that will celebrate the artistry of film and continue to 

raise the visibility of British film talent and the BFI London Film Festival 

both in the UK and abroad.“ 

 

Commenting on the partnership, Minister for Culture, Communication and 

Creative Industries, Ed Vaizey said: “This new partnership is an excellent 

example of how private business can support the arts. This multi-year 

commitment from American Express to the BFI shows that there is a 

genuine appetite among world leading businesses to support film in the UK 

and that collaborating with top cultural organisations has serious 

commercial benefits.” 

   

 
-ENDS- 



For more information please contact: 
 
For American Express 
 
Amy Hutchings on amy.hutchings@yourmandate.com 0203 128 8184/07834 813994 
Deborah Hitchcock on deborah.hitchcock@yourmandate.com 0203 128 8132/ 07764 
759983 
 
 
For the BFI 
 
Nick Mason Pearson on nick.pearson@bfi.org.uk 0207 957 8901 or 07968 747879 
Claire O’Brien on claire.obrien@bfi.org.uk 0207 957 8993 or 07753 586277 
 
 
 
Notes to editors: 
 
American Express Company  
American Express Company is a diversified worldwide travel, financial and network services 
company founded in 1850. It is a leader in charge and credit cards, Travellers Cheques, travel 
and insurance products. 
 
The American Express Preferred Seating Programme enables Cardmembers to snap up some 
of the best seats at the UK’s hottest events, often before they go on sale to the general public. 
Partnerships with renowned event companies such as AEG Live and Ticketmaster have given 
Cardmembers access to special events such as Cirque De Soleil and London Fashion Fringe. 
For full details, or to sign up to receive the free eNewsletters visit amex.co.uk/music 
 
 
About the BFI 
 
The BFI performs a critical and vital role. It is regularly ahead of the curve, extending and 
transforming choice for audiences. It innovates access and pioneers networks into education, 
into communities and online. The BFI makes available to everyone a wide choice of historical, 
British and international cinema that would not be seen by audiences without the BFI’s 
intervention. It is Britain’s only national, publicly-funded cultural organisation for film. 
  
Over the past five years the BFI has modernised and transformed: the public programmes it 
generated in 2009 attracted an audience of 7.5 million – equating to as many as 1 in 8 people 
across the UK. For every £1 the BFI receives in grant-in-aid, it raises £1.50 through self-
generated means - an increase in 50% compared to five years ago. 
 
The BFI National Archive is the world’s busiest public film archive. 
 
The BFI is funded by DCMS through the UK Film Council.  
 
www.bfi.org.uk  
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