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Winner of the Palme d’Or at the 2016 Cannes Film Festival  I, Daniel Blake, 
directed by Ken Loach and written by Paul Laverty, received development support 
through Creative Europe’s Slate Funding scheme in 2015.
Image © Joss Barratt courtesy of Sixteen Films.

Front cover: CineMart is an international co-production market for independent 
art-house films that takes place during International Film Festival Rotterdam (IFFR). 
The event is funded through Creative Europe’s Access to Markets scheme.



 

INTRODUCTION

Creative Europe’s MEDIA sub-programme is the European Union’s support 
programme for the film, television and digital media industries. With a budget 
of €1.46 billion, it runs from 2014-2020 and aims to improve the quality of 
European content and help European films, programmes and projects perform 
better internationally.

Creative Europe supports a wide range of audiovisual professionals, including producers, 
distributors and exhibitors as well as festivals, training providers and VOD services. 

In this publication we highlight how Creative Europe supports audiovisual producers by: 

• providing development funding for film, television and digital platform projects
• supporting the production and wider distribution of television programmes 
• co-funding training courses and networking events which directly target the 
 audiovisual community.
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Iggy and the Missing Links is a 2D animated television 
series targeted at six to nine year olds. The project was 
funded through the Creative Europe’s Single Project scheme 
in 2016 and is currently in development.
Image courtesy of Adorable Media and Framestore.
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WHAT DOES THIS FUNDING SUPPORT?

European independent production companies looking to develop 
a fiction, animation or creative documentary project with 
international potential.

WHO IS THIS FUNDING FOR?

Applicant companies must:

• be established in one of the countries participating in the 
 MEDIA sub-programme and be majority owned by nationals  
 from those countries
• be registered for a minimum of 12 months and have 
 audiovisual production as their main business activity
• be independent – no more than 25% of the share capital can  
 be held by a single broadcaster (50% when several 
 broadcasters are involved)
• own the majority of the rights to the project for which 
 support is being sought.

Applicants must also be able to demonstrate that they were 
either the sole production company (or the majority producer 
in a co-production) on an eligible project. This project must:

• have been produced in the last five years
• have been commercially released or broadcast in at least one 
 country outside of the UK in the last two calendar years.

If the company doesn’t have the required track record then the 
personal on screen credit of the Chief Executive or one of the 
shareholders can be used. Only a credit as Producer is eligible, 
Executive Producer credits cannot be used. 

WHAT TYPES OF PROJECTS ARE ELIGIBLE?

Projects must be intended for cinema release, television 
broadcast or commercial exploitation on digital platforms 
(e.g. multiple screen-based devices, interactive, linear and 
non-linear web-series and narrative, virtual reality projects).  

Projects intended for cinema release must have a minimum 
length of 60 minutes. 

Projects intended for television (one-off or series) or digital 
platforms (total user experience) must have a minimum 
length of:

• 90 minutes for fiction
• 50 minutes for creative documentary
• 24 minutes for animation.

The first day of principal photography of the submitted project 
must not be scheduled to occur within 8 months from the date 
of application.

HOW MUCH CAN YOU APPLY FOR?

The non-repayable grants are awarded in lump sums: 

• €30,000 for fiction projects with a budget under €1.5 million
• €50,000 for fiction projects with a budget over €1.5 million
• €25,000 for creative documentary projects
• €60,000 for animation projects.

DEVELOPMENT: SINGLE PROJECT
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Into the Inferno is a Spring Films and Werner 
Herzog production released on Netflix in 2016. 
The feature-length documentary was one of 
three projects supported in development on 
Spring Films’ successful application to Creative 
Europe’s Slate Funding scheme.
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WHAT DOES THIS FUNDING SUPPORT?

European independent production companies looking to develop 
3 to 5 fiction, animation or creative documentary projects with 
international potential. 

WHO IS THIS FUNDING FOR?

Applicant companies must:

• be established in one of the countries participating in the 
 MEDIA sub-programme and be majority owned by nationals  
 from those countries
• be registered for a minimum of 36 months and have 
 audiovisual production as their main business activity
• be independent – no more than 25% of the share capital can 
 be held by a single broadcaster (50% when several 
 broadcasters are involved)
• own the majority of the rights to the project for which 
 support is being sought.

Applicants must also be able to demonstrate that they were 
either the sole production company (or the majority producer 
in a co-production) on two eligible projects. These projects must:

• have been produced in the last five years
• have been commercially released or broadcast in at least  
 three countries outside of the UK in the last two 
 calendar years.

If the company doesn’t have the required track record then the 
personal on screen credit of the Chief Executive or one of the 
shareholders can be used. Only a credit as Producer is eligible, 
Executive Producer credits cannot be used.

WHAT TYPES OF PROJECTS ARE ELIGIBLE?

Projects must be intended for cinema release, television 
broadcast or commercial exploitation on digital platforms (e.g. 
multiple screen-based devices, interactive, linear and non-linear 
web-series and narrative virtual reality projects).  

Projects intended for cinema release must meet a minimum 
length of 60 minutes. 

Projects intended for television (one-off or series) or digital 
platforms (total user experience) must meet a minimum 
length of:

• 90 minutes for fiction
• 50 minutes for creative documentary
• 24 minutes for animation.

Applicants can apply with 3 to 5 projects on the slate which can 
be a mixture of any of the categories above. 

The first day of principal photography of the submitted project 
must not be scheduled to occur within 8 months from the date 
of application.

HOW MUCH CAN YOU APPLY FOR?

The total non-repayable grant awarded can range from €70,000 
to 200,000. This is capped at €150,000 for slates that are only 
made up of documentaries. Each project on the slate can receive 
between €10,000 to €60,000.

Companies can also apply for an additional €10,000 to cover up 
to 80% of the production costs of a short film (max. 20 minutes) 
that involves emerging talent.

DEVELOPMENT: SLATE FUNDING
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The third series of Welsh crime drama Hinterland/YGwyll has been sold 
to more than 30 countries and is available on Netflix worldwide. Shot in both 
English and Welsh, the programme received support for its production through 
Creative Europe’s TV Programming scheme.
Image courtesy of Hinterland Films.
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WHAT DOES THIS FUNDING SUPPORT?

European independent production companies looking to 
produce fiction, animation or creative documentary television 
programmes with the potential to circulate within the European 
Union and beyond. 

WHO IS THIS FUNDING FOR?

Applicant companies must:

• be established in one of the countries participating in the 
 MEDIA sub-programme and be majority owned by nationals 
 from those countries
• be independent – no more than 25% of the share capital can 
 be held by a single broadcaster (50% when several 
 broadcasters are involved)
• have audiovisual production as their main business activity
• own the majority of the rights to the project.

WHAT TYPES OF PROJECTS ARE ELIGIBLE?

Programmes (one-off or series) must be intended primarily for 
the purposes of television exploitation and meet the following 
minimum durations:

• 90 minutes for fiction
• 24 minutes for animation 
• 50 minutes for creative documentaries. 

For drama series only, sequels or second and third seasons 
are eligible.

The programme must be majority produced by companies 
established in countries participating in the MEDIA 
sub-programme and with a significant number of cast and crew 
who are nationals and/or residents of those countries. 

The exploitation rights licensed to the broadcaster have to 
revert to the producer after a maximum period of 7 years for a 
pre-sale or 10 years for a co-production.

HOW MUCH CAN YOU APPLY FOR?

The non-repayable grants available depend on the type of 
production:

• 12.5% of the eligible production costs (capped at €500,000)
 for fiction or animation projects 
• 20% of the eligible production costs (capped at €300,000) 
 for creative documentary projects
• co-produced TV drama series (minimum duration 6 x 45 
 minutes) with a minimum production budget of €10 million 
 can apply for a grant of €1 million.

WHEN SHOULD YOU APPLY?

• applicants should have at least 50% of the estimated total 
 financing of the production budget guaranteed from third 
 party sources of finance (either through direct financing or by 
 advance rights sales) at the time of submission
• 50% of the total financing must come from European sources
• at least three broadcasting companies (offering either 
 traditional linear services or on-demand services online) 
 from three countries participating in the MEDIA 
 sub-programme must be committed
• applications can be submitted on the first day of principal 
 photography at the latest.

TV PROGRAMMING
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The debut feature film from BAFTA-nominated 
Welsh-Zambian filmmaker Rungano Nyoni, 
I Am Not a Witch is a co-production financed 
in part by HBF+ Europe, one of the six funds 
supported by Creative Europe.
Image courtesy of Giraffe Media Production.
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INTERNATIONAL CO-PRODUCTION FUNDS

ACM DISTRIBUTION: support is available to European 
companies that offer innovative international distribution and 
promotional strategies for one or several films in the ACM 
production catalogue. Distribution must cover at least three 
territories, one of which must be European (excluding France), 
and one from outside of Europe. 

BERLINALE WORLD CINEMA FUND EUROPE:  
support for artistic and innovative films (feature-length fiction 
and creative documentaries) at an advanced production stage 
from Latin America, Central America, the Caribbean, Africa, 
the Middle East, Central Asia, Southeast Asia and countries of 
the former USSR excluding the Baltic Region and Russia. The 
distribution of other or the same films from those regions in 
and outside Europe is also supported.  

HBF+ EUROPE: support from the Hubert Bals Fund is 
available to help European producers serving as minority 
co-producers in feature films with theatrical potential. In 
addition to providing financial support to co-productions with 
Africa, Asia, Latin America and certain countries in Eastern 
Europe, HBF+Europe is committed to helping shepherd films 
through to release by also providing a financial framework 
for distribution.

IDFA BERTHA FUND EUROPE: support intended to 
stimulate and empower the creative documentary sector in 
Africa, Asia, Latin America, the Middle East and parts of Eastern 
Europe. The goal is to encourage European audiovisual operators 
to co-produce documentaries with independent producers 
from these countries. In addition, the programme supports the 
distribution of documentaries with international potential from 
developing countries. 

SØRFOND+: support for fiction and documentary projects 
that have a main producer and subject attached to one of 
the countries on the OECD’s DAC-list. Projects must be 
co-productions with a minority producer from one of the 
Nordic, Baltic or other countries participating in the MEDIA 
sub-programme.

TORINO FILM LAB PRODUCTION FUND AND 
AUDIENCE DESIGN FUND:  the audience design fund 
is aimed at supporting innovative audience engagement and 
outreach strategies at the moment of distribution - specifically 
to accompany the release of selected film projects in 
three territories. 

Creative Europe funds a selection of international co-production funds that 
accept applications from European professionals. Applications should be made 
directly to the following funds rather than through Creative Europe. 
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Artist Andrew Kotting and Producer Lisa Marie Russo talk to participants at 
Feature Expanded, an intensive training programme for visual artists developing 
and producing their first feature film. Funded by Creative Europe, the six month 
course takes place in Manchester and Florence.
Image courtesy of HOME, Manchester and Lo Schermo dell’arte, Florence.
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TRAINING, FESTIVALS AND MARKETS

Creative Europe’s MEDIA sub-programme supports a wide range of training, 
festivals, markets and initiatives that promote European films, television 
programmes and video games. These provide important opportunities for 
networking with professionals from across Europe and the rest of the world. 
Supported initiatives for film, television and new media producers fall into five categories: 

For more information and to find the right initiative for you, visit: www.creative-europe-media.eu 

You can also sign up to our MEDIA sub-programme newsletter and follow us on Facebook and Twitter for up-to-date information 
and deadline reminders for these funded projects.

TRAINING: over 50 courses taking place across Europe and 
beyond are supported. The courses offer unique opportunities 
for participants to develop their skills while also broadening 
their professional networks. From development to exhibition, all 
aspects of the production cycle are covered, with many courses 
choosing to specialise in a specific field such as television drama 
series or digital and multimedia projects. Examples of supported 
courses relevant to producers include the EAVE Producer 
Workshop, Documentary Campus Masterschool and Animation 
Sans Frontières. 

PHYSICAL MARKETS: over 45 industry events are 
supported with the aim of facilitating both European and 
international co-productions and helping producers raise 
the finance to get their projects made. These can include 
co-production forums and pitching events, financing initiatives, as 
well as trade events and markets for finished works. Each event 
has its own specialist focus, for example CineMart is intended 
for independent art-house films, Cartoon Forum focuses 
on animated TV projects and the MeetMarket and Alternate 
Realities Market at Sheffield Doc/Fest cover both film and TV 
projects as well as interactive, immersive and virtual reality 
projects respectively. 

ONLINE TOOLS: five online tools are supported with the 
aim of improving access for European professionals and projects 
to audiovisual markets. Examples include Festival Scope Pro, 
which allows the films programmed at selected festivals around 
the world to be viewed online and Cinando, an interactive 
database and social networking platform for the film industry. 

PROMOTIONAL ACTIVITIES: seven pan-European 
networks and organisations are supported with the aim 
of facilitating the worldwide distribution and circulation of 
European films and TV programmes and encouraging the 
networking and exchanging of information and good practices 
between European professionals. Examples of supported 
organisations include European Film Promotion, Europa 
Distribution and Europa International. 

FILM FESTIVALS: over 80 film festivals that place a strong 
emphasis on European films are supported each year. These 
festivals play an important role in expanding audiences for 
European films and can act as a launch pad for a film’s release in 
a specific territory. Some examples of funded festivals include 
Encounters Short Film and Animation Festival in the UK, 
Tallinn Black Nights Film Festival in Estonia and Thessaloniki 
Documentary Festival in Greece.
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Group sessions between participants and speakers from across 
Europe at the Creative Europe Doc Day. The event was 
run by Creative Europe Desk UK at BFI Southbank in 2016 
and showcased some of the support available to documentary 
professionals through Creative Europe.
Photo by Linda Nylind.



13

GET IN TOUCH

Creative Europe Desk UK offers free advice and support to UK applicants 
and organises a range of workshops, seminars and industry events throughout 
the year.

Visit our website to browse funding opportunities, be inspired by funded projects and keep 
up-to-date with the latest deadlines via our e-newsletter.

www.creativeeuropeuk.eu

  @CEDUK_MEDIA

  
  www.facebook.com/cedukmedia

The European Commission support for the production of this publication does not constitute an endorsement 
of the content which reflects the views only of the authors and the Commission cannot be held responsible 
for any use which may be made of the information contained therein.



Creative Europe Desk UK is led by:

In partnership with Arts Council England, Creative Scotland and 
Welsh Government.

With support from the UK Department for Culture, Media and Sport 
and the European Commission. 


