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Ofcom’s proposals for the Nations and Regions: UK Film Council response
1) The UK Film Council’s interest in Ofcom’s Proposals for the Nations and Regions stems from the duty on Ofcom and on licensed broadcasters, as well as on the Welsh Authority and the BBC, to ensure;

“that cultural activity in the United Kingdom, and its diversity, are reflected, supported and stimulated by the representation in those services (taken together) … by the inclusion of feature films in those services”

(Communications Act 2003, 264 (6) (b))

2) More generally, the UK Film Council, as the strategic body established by the UK government for film, has developed and implemented a plan for the English regions through the establishment and part-funding of a network of nine Regional Screen Agencies. The aim of the UK Film Council is to stimulate a competitive, successful and vibrant UK film industry and culture, and to promote the widest possible enjoyment and understanding of cinema throughout the nations and regions of the UK. To this end, the UK Film Council also works closely with the national screen agencies for Northern Ireland, Scotland and Wales. It has been asked by government to work with broadcasters and regulators to advance this aim. 
3) The UK Film Council invests through the Regional Investment Fund for England (RIFE) over £8 million per year in its partner screen agencies in the nations and regions of the UK. This is for a range of strategic purposes but includes a number of projects and initiatives of relevance to Ofcom’s proposals for the nations and regions. RIFE has attracted significant partnership funding in the English Regions and has enabled the Regional Screen Agencies to develop strategies across film, television and interactive media. These include 

· co-production of short films and other material for broadcast

· support for training and talent development 

· business and development support for emerging independent production companies

· support for regional film and moving image archives  

· marketing the region as a location for filming

4) In terms of on-screen activity, these initiatives have led to programming focusing on local and regional history through archive collaborations and shorts or new director strands which include animation, drama and documentary.  Shared support for training, talent and company development have made significant contributions to diversity in the workforce and on-screen.  In the longer term, they have had an appreciable effect in broadening the representation of the region both in opt-out and network output.
5) Broadcasters in the regions have also been significant supporters of UK-wide initiatives such as First Light.  This UK Film Council funded project supports children and young people to make short films.  First Light’s projects are delivered locally and have often benefited from the personnel and resources of regional broadcasters.  
6) In considering Ofcom’s proposals for the Nations and Regions, the UK Film Council is concerned at the narrow focus of those proposals: whereas, in its report for the first phase of the Public Service Broadcasting Review, Ofcom stated that it was moving away from a genre-based approach that stipulated numbers of hours of transmissions, these proposals in fact restrict themselves to genre and to broadcast quotas. The UK Film Council considers that Ofcom’s proposals need more fully to take into account government policies for the creative industries and for the public’s access to and participation in cultural life throughout the United Kingdom, that these proposals should be underpinned by a clear vision and a challenge to broadcasters to continue to make a central contribution to the realisation of those policies.

7) Such a vision and challenge cannot be restricted to setting a minimum number of hours of news and current affairs programmes on ITV. This need not always or only take the form of broadcast hours but should embrace new digital services.  The broadcasters should also retain a commitment to investment and training in the sector, partnership with local institutions (including the Regional Screen Agencies and the national screen agencies in which the ITV companies have played a key role) to develop initiatives like First Light, which has been held up as a model for activities to promote social inclusion and diversity. They must also provide for the broadcasters’ contribution to regional and national media literacy initiatives. 

8) The UK Film Council would therefore urge Ofcom to encourage the broadcasters to put in place comprehensive regional strategies for the development of creative industries and culture in their localities. These strategies should be informed by consultation with the regional and national screen agencies, Skillset and other stakeholders. Only on the basis of such strategies should Ofcom be contemplating a reduction or narrowing of the broadcasters’ commitments in terms of programming on the main services.
9) 
10) The UK Film Council wishes also to endorse the submission by Northern Film and Media (NFM). We consider that NFM offers a template to be deployed throughout the English regions and one that is also applicable to the Nations. We consider the approach that underpins the NFM submission is a better way of meeting the needs and responding to the aspirations of the Nations and Regions than one that rests on broadcast quotas.
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