


Accepted ideas about audience

 The relationship between the media product and the 
audience is fluent and changing.

 Unlike in the past, there is no longer assumed to be only 
one way of interpreting a product and only one audience 
response.

 Audiences are not mass and their responses are 
complex and sophisticated and are influenced by a range 
of factors.

 The audience are made up of individuals whose social 
and cultural experiences may affect how they respond to 
any media text.

 Media products and the industries that produce them are 
acutely aware of their audience and the strategies 
needed to attract them.



The changing face of the audience: 

Audiences in the digital age

 modern audiences are now groups who can come 

together and have conversations with each other globally

 audiences now have opportunities to interact with the 

media and can be actively involved in media production

 changing technologies have had an impact on the way in 

which audiences access and consume media products. 

 audiences use the media in different ways for different 

purposes which may reflect demographic factors as well 

aspects of personal identity and social and cultural 

elements.

 audiences use the internet to construct identities



Media theorists and theoretical 

perspectives 

Clay Shirky:

The ‘end of audience’ 

theory





Discussion cards

How can we apply Clay 

Shirky’s theories to the 

products we use in our 

classrooms?



Applying Shirky

Audiences are no 

longer disconnected 

from each other; they 

can ‘talk back’.





‘Black Lives Matter’



Audience responses









The power of the audience

Pepsi initially defended the video, which it said “reflects 

people from different walks of life coming together in a 

spirit of harmony” but made the decision to pull the 

advert after the series of mocking memes.



Nivea Facebook

advert
Some audiences were 

understandably shocked:

However, the ad was widely 

shared among alt-right users

Nivea Advert 



Applying Shirky

The internet and digital 

technologies have had a 

profound effect on the 

relations between media and 

individuals



Citizen Journalism

 Citizen journalism has had a massive impact on 

the way in which we receive news and factual 

information. Digital platforms mean that the public 

can more easily collect, comment upon and then 

disseminate news and other content.



Citizen Journalism

 'From the Occupy New York City bloggers, such as 
Tim Pool who has broadcast hours and hours of live 
reports from Zucotti Park in the city, to YouTube 
videos of citizens under fire from government forces 
in Syria – these incidents and more are changing the 
landscape of documentary filmmaking. This has 
been made possible by the technology they use, the 
distribution platforms that are now available and the 
passion of ordinary men and women to tell the kinds 
of extraordinary stories that were once the domain of 
professional documentary makers.' 
(https://www.theguardian.com/media/2012/jun/11/rise
-of-citizen-journalism)



Social Media: The Influencer 





Applying Shirky

This is the largest increase 

in expressive capability in 

human history



Mosaic

 Developed simultaneously as a television show and 
interactive app

 Published by Steven Soderbergh and HBO

 Offers the audience the ability to view the plot from 
different perspectives and to revisit the narrative

 MOSAIC app allows viewers to choose what point-
of-view they view story form and to build their own 
experience 

 The choices made build upon one another, enabling 
multiple tellings of the story from different 
perspectives and, sometimes, with different 
conclusions.





Mosaic



Marketing

Using the audience to 

market the product






