
Charity Advertising

Learning Objectives

To identify the generic conventions of charity 
advertising

To consider issues of representations, 
ideology and audiences in relation to charity 
adverts

To apply theories effectively to a variety of 
media products



Charity Advertising

1. Why do charities advertise their campaigns?

2. What are their objectives?

3. What emotions do they try to provoke in the 
audience?

4. How is this achieved?

5. What are the generic conventions – ‘the 
repertoire of elements’ (Neale) – common to 
charity advertising?

6. What sorts of issues do this form of 
advertising raise for media students?



Contexts

Arguably the television 
moment of 1984 was 
Michael Buerk’s report 
for the BBC on the 
Ethiopian famine which 
went on to influence 
Band Aid, Live Aid and 
Western responses to 
and depictions of war, 
natural disasters and 
the continent of Africa 
generally.

Task
How does the report frame the 
issues? Consider the tone and 
delivery of the narration, shot 
selection, diegetic sound and the 
relationship between producers, 
subjects (objects of the western 
gaze) and audiences. What issues 
does it raise?

https://www.youtube.com/watch?v=uDZ4_NH4y7w
https://www.youtube.com/watch?v=uDZ4_NH4y7w


Do they Know it’s Christmas?
It's Christmastime, there's no need to be afraid
At Christmastime, we let in light and we banish shade
And in our world of plenty we can spread a smile of joy
Throw your arms around the world at Christmastime

But say a prayer, to pray for the other ones
At Christmastime
It's hard, but when you're having fun
There's a world outside your window
And it's a world of dread and fear
Where the only water flowing is the bitter sting of tears

And the Christmas bells that ring there
Are the clanging chimes of doom
Well tonight thank God it's them instead of you
And there won't be snow in Africa this Christmastime

The greatest gift they'll get this year is life
Oh, where nothing ever grows, no rain or rivers flow
Do they know it's Christmastime at all?

https://www.youtube.com/watch?v=bjQzJAKxTrE


Do they Know it’s Christmas?

Robtel Pailey is from Liberia and is studying at the 
School of Oriental and African Studies in London.

She has been telling the BBC that the song is 
"patronising, redundant and unoriginal" and that it 
"reeks of the white saviour complex because it 
negates local efforts that have come before it".

“The cost is the way in which Africa is being 
portrayed to the rest of the world."

https://www.youtube.com/watch?v=bjQzJAKxTrE


Charity fund raising and 
action

Short Term Emergency Aid Long term development aid



Oxfam We won’t live with 
poverty
As you watch the advert, consider how the producers 
use the following techniques to communicate their 
message:
 Use of slogans
 Voice over
 Music
 Establishing shots of the scenes
 Close ups, tracking shots and slow motion
 Use of personal pronouns
 Direct address to the camera – people looking 

directly at the camera
 Images and editing designed to involve the audience

https://www.youtube.com/watch?v=3GhMFHrWdI0&index=2&list=PLfD96KvUVpWEOkeqUG1qRVRr_6ipv1ucK


Charity Advertising: 
framing



Charity Advertising: use of 
celebrity



Charity Advertising: mise
en scene and emotion



Charity Advertising: voice 
over and action



Charity Advertising: voice 
over and music



Charity Advertising: editing 
and narrative structure 
(beginning, middle and end)



Theories around ethnicity and postcolonial 
theory - Paul Gilroy 

1. Colonial viewpoints 
and ways of speaking 
(discourses)  continue 
to influence 
contemporary 
attitudes to race and 
ethnicity in the 
postcolonial era 

2. Civilisationism
constructs racial 
hierarchies and sets 
up binary oppositions 
based on notions of 
‘otherness’- ‘us’ and 
‘them’. 



Race, ethnicity and post colonialism

The British empire which covered almost a quarter of the globe 
at its height at the end of the 19th Century. From the end of 
WW2 Britain surrendered its colonies to independent rule. This 
period is known as post colonialism. For a number of theorists it 
is essential to understand the impact of colonialism, the slave 
trade and the African diaspora in order to fully understand 
racism, both in the media and in wider society

1. Why are certain 
countries coloured 
red?

2. What period of 
time are we talking 
about? 



Johnson Let the British Lion roar! Myth

http://www.bbc.co.uk/news/uk-politics-41489674


Reality



Colonial hierararchies
Kipling: The White Man’s Burden

‘TAKE up the White Man's burden -
Send forth the best ye breed -
Go bind your sons to exile
To serve your captives' need;
To wait in heavy harness
On fluttered folk and wild -
Your new-caught sullen peoples,
Half devil and half child.’ 

How do the poem and the drawing 
suggest racial superiority and 
native peoples’ inferiority?



Definitions
• Ethnicity refers to the traditions, cultural practices and language 
shared by a group of people with a common ancestry.
• Race refers to the belief that there are divisions between people 
based upon distinct physical and biological characteristics, including
skin colour. Gilroy suggests that absolute differences are false.
• Ethnic minority refers to all the ethnic groups in a given society who 
are not part of the majority. In the UK, this would be anyone who
is not white British.
• African-American is the name given to black people whose ancestors 
would have been from Africa but who now live in America.
• African-Caribbean is the name given to black people whose ancestors 
would have been from Africa but who now live on the Caribbean
islands, such as Jamaica, Haiti and the Dominican Republic.
• Stereotypes are categories people are placed into by others 
according to supposed attributes, such as appearance, behaviour or
attitude.
• Prejudice is thinking poorly of a person or a group of people and it is 
often based upon stereotypes.
• Discrimination is an act that happens as a result of prejudice.



The role of the media

‘The media will offer a range of representations 
for various groups. However, these are often 
limited from some groups more than others. The 
dominant representations of black males, 
primarily in the US, is either a rapper, criminal or 
gang member, or an athlete.’
(according to Gilroy)

Similarly, the representations of black Africans 
have often been simplified into stereotypical 
roles in news media, some charity advertising, 
Hollywood films and elsewhere suggesting 
dependency, childlikeness and irrationality.



Save the Children advert 2012

Save the 
Children

https://www.youtube.com/watch?v=99pQ0KJfdoE
https://www.youtube.com/watch?v=99pQ0KJfdoE
https://www.youtube.com/watch?v=99pQ0KJfdoE


Charity advertising: Binary 
oppositions

Developed World

Powerful

Giving

…….

Happy

Sophisticated

Developing World

…….

…….

Childlike

…….

…….



Stuart Hall’s Reception Theory

Broadly three types of reading

The Dominant reading 
Negotiated reading
Oppositional or aberrant reading
Many factors could affect whether the audience take the 
dominant, oppositional or negotiated reading.

• Age
• Beliefs
• Culture
• Gender

• Life experience
• Mood at the time of viewing

https://revisionworld.com/a2-level-level-revision/media-studies-level-revision/reception-theory


Water Aid

Is it fair to suggest that

‘Gilroy’s ethnicity and post-colonial theories 
that media texts reinforce colonial power 
could be applied, as Water Aid is encouraging 
its British audience to ‘help’ those like Claudia 
who live in ‘less developed’ countries’? 

https://www.youtube.com/watch?v=Uiy3dkTwPcQ&t=11s


Oxfam We won’t live with 
poverty

Context: Band Aid Do they know it’s

Christmas

USA for Africa: We are the world

Context: Michael Buerk BBC report Ethiopia 
1984

https://www.youtube.com/watch?v=3GhMFHrWdI0&index=2&list=PLfD96KvUVpWEOkeqUG1qRVRr_6ipv1ucK
https://www.youtube.com/watch?v=bjQzJAKxTrE
https://www.youtube.com/watch?v=bjQzJAKxTrE
https://www.youtube.com/watch?v=M9BNoNFKCBI
https://www.youtube.com/watch?v=uDZ4_NH4y7w

